
City of Brookings 

MEETING AGENDA 
 

TOURISM PROMOTION ADVISORY COMMITTEE 
Thursday, September 29, 2016 - 4:00pm 
City Hall Council Chambers, 898 Elk Drive, Brookings, OR 

1. Roll Call  

2. Approval of Minutes 

a. August 18, 2016 
b. August 26, 2016 

3. Public Comments 

4. Action Items 

a. Coastal Christmas in Brookings Event Proposal – Kathy Breshears 
b. Nutcracker Ballet Event Proposal – Jan Barbas 
c. Good Samaritan Hog Wild BBQ – Kristin Villavicencio 
d. Deyan Audio Tours Info  
e. Previous Tabled Items  

I. KOBI Digital Advertising 
II. Curry Coastal Pilot Mobile Advertising 
III. Oregon Coast Magazine Print Advertising 
IV. American Road Magazine Print Advertising 

 
5. Informational Items 

a. Dining Video  
b. OCVA Quarterly Meeting Report and Possible Funding Opportunities – Gary Milliman 
c. Budget and Internet Hit Info 

6. Schedule Next Meeting – next meeting scheduled for October 20th. 

7. Adjournment 

 

TPAC Goals:  Increase overnight stays with emphasis on October thru April.   
Budget 60% on events, 30% on media advertising, and 10% on capital. 

 

All public comments and presentations are limited to 10 minutes.  All public meetings held in 
accessible locations.  Auxiliary aids provided upon request with advance notification.  Please 
contact 469-1103 if you have any questions regarding this notice. 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 
Thursday – August 18, 2016 

 
CALL TO ORDER 
Meeting called to order at 4:00 PM 
 
1.  ROLL CALL 
Present:  Committee members Angie Christian, Candice Michel, Mary Geyer, Bob Pieper, and Chair Tim 
Patterson   
Absent:  Committee member Skip Watwood 
Also present:  Gary Milliman, City Manager  
 
2. APPROVAL OF MINUTES – 

a. Motion made by Candice Michel to approve the minutes of July 28, 2016, motion 
seconded and Committee voted; the motion carried unanimously. 

 
3. PUBLIC COMMENT  

a. None 
 

Note – Agenda order was changed to accommodate audience members participation 
 

4. ACTION ITEMS  
a. Wild Rivers Music Festival Evaluation Report – Scott Graves provided financial report and 

reported that moving the event from the ball fields and changing to a one day event was very 
successful.  He thanked TPAC for the $2,000 grant and $2,000 advance. Their overall event 
income was $2,000, which they are planning to use as seed money for next years’ event.  
Committee did not request repayment of advance funds. 

b. Beat the Brewers Evaluation Report – Mike Frederick provided financial report and 
reported the event was well attended and successful.  TPAC provided them $3,000 advance 
funds.  The event lost @$1,500.  Committee did not request any repayment of advance funds. 

 
Following items were tabled form the previous meeting 

c. Fun on 101 Event Proposal – no further discussion until more detail proposal provided by 
applicant. 

d. KOBI Digital Advertising – matter tabled until TPAC budget developed. 

e. 101 Things to Do Print Advertising – Committee discussed purchasing ½ page print ad to 
promote yearly events and local area features including golf, kayaking, whale watching.  City 
staff to compose ad.  Motion made by Candice Michel to take out ½ page ad in 101 
Things to Do magazine for yearly ad price of $2959;  motion seconded by Angie 
Christian and committee voted; the motion carried unanimously. 

f. Curry Coastal Pilot Mobile Advertising – Committee discussed.  Matter tabled until TPAC 
Budget developed. 

g. Coastal Christmas in Brookings Event Proposal - Kathy Breshears presented proposal for 
third annual Christmas event which includes advertising, purchasing blow up displays, a ladder, 
a canopy, replacement parts and hanging wreaths on lamp posts.  Committee discussed 
proposal not being a new event but an annual event. Motion made by Bob Pieper to fund 
the proposal $3010; motion seconded by Mary Geyer.   Candice would like TPAC budget 
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determined before deciding and Angie would like to know more on what the focus of the TPAC 
group is.  Motion made by Tim Patterson to table matter until after a TPAC committee 
workshop to determine budget and goals; motion seconded by Candice Michel and 
committee voted; Angie, Candice, Tim voted in favor, Bob and Mary dissented, 
motion passes.  First motion withdrawn. 

h. Raining Cats & Dogs Event Proposal - Keffe Dillon presented proposal for annual Rotary 
Raining Cats & Dogs event scheduled for October 1st.  Funds would help pay set up costs for the 
event which raises funds to help support Rotary programs year round.  Motion made by Bob 
Pieper to fund the proposal $500, no second; motion died.  Tim Patterson discussed 
$500 loan advance to the group.  Motion made by Tim Patterson to fund the proposal 
with a $500 loan advance, no second; motion died.  Keffe advised the event will still be 
held. 

i. Oktoberfest Event Proposal - Alex Carr-Frederick presented proposal for Oktoberfest 
planned September 17 in Azalea Park with vendors and brewers.  Motion made by Bob 
Pieper to fund the event $3000, motion seconded by Mary Geyer.  Discussion about 
funding the event as a partial grant/loan advance, with loan advance repayable if event profits 
exceed actual costs.  Substitute motion made by Candice Michel to fund the event in 
the form of a $1000 grant and a $2,000 loan advance.  Motion seconded by Mary 
Geyer and committee voted; the motion carried unanimously. 

j. Oregon Coast Magazine Print Advertising – Matter tabled until TPAC budget developed. 

k. American Road Magazine Print Advertising - Matter tabled until TPAC budget developed. 

l. Workshop Scheduled – committee to discuss strategy, goal setting and creating a budget for 
direction. Also to determine if committee would like to concentrate on off season events, but 
not rule out new events in season.  Workshop scheduled for Friday, August 26th at 4 pm. 

m. Dining Video – Gary advised the dining video has been distributed and requested committee 
members reviews and comments which he will forward on the Xplore Film.  Initial reviews 
thought there was a lot of video with the host and questioned clothing attire.  Candice believed 
they would have extra shots and footage to edit in.  Gary to forward reviews to Xplore Film. 

5.  INFORMATIONAL ITEMS 
a. Budget and Internet Hit Info - Budget and Internet Hit Info  

6.  SCHEDULE NEXT MEETING – Next meeting rescheduled to Thursday, September 29th at 4 pm to 
ensure a quorum.  

7.  ADJOURNMENT - no further business before the Committee, the meeting adjourned at 5:46 pm.   
 
Respectfully submitted, 
 
 
 

         
Tim Patterson, Chair 
(approved at __September 29, 2016_ meeting) 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 

Friday – August 26, 2016 
 

 
CALL TO ORDER 
Meeting called to order at 4:00 PM 
 
1.  ROLL CALL 
Present:  Committee members Angie Christian, Candice Michel, Mary Geyer, Bob Pieper, Skip Watwood, 
and Chair Tim Patterson   
Also present:  Gary Milliman, City Manager and Teri Davis, City Recorder 
 
2. ACTION ITEMS  

a. TPAC Mission and Goals – Committee discussed committee goals and mission.  Mary 
suggested hiring a marketing consultant to determine effective advertising. 

Basic Goal – Increase overnight stays with emphasis on October thru April.   
Committee requested monthly motel occupancy rates. 

 b.   Who is the target market? 

 c. How to spend budgeted monies?  Target 25% on summer events, 75% on off season 
events.  Committee discussed many separate percentage budgets for events, media advertising 
(social, print, video), consultant and capital (tent, attractions).  Committee voted and agreed to 
budget 60% on events, 30% on media advertising, and 10% on capital. 

Motion made by Candice Michel to adopt the mission goals and budget as presented, 
seconded by Mary Geyer; motion seconded and Committee voted; the motion carried 
unanimously. 
 

3.  ADJOURNMENT - no further business before the Committee, the meeting adjourned at 5:00 pm.   

 
Respectfully submitted, 
 
 
 

____________________________    
Tim Patterson, Chair 
(approved at September 29, 2016 meeting) 













 
 

September 12, 2016 

 

 

 

Gary Milliman, City Manager 

City of Brookings Tourism 

898 Elk Drive 

Brookings, OR 97415 

 

RE:  Tourism Event Incentives 

 

Dear Mr. Milliman:  

  

Good Samaritan Society-Curry Village is pleased to present the enclosed proposal for your 

review. We invite you to join us in making a difference in the lives of the people of Brookings 

and the greater Curry County community through our upcoming Hog Wild BBQ fundraiser.  

 

We are excited to partner with the city of Brookings by increasing the awareness of this 

fabulous, fun-filled event with all-you-can-eat bbq and silent auction.  The objective of this 

year’s annual Hog Wild fundraiser is to provide our residents with the comfort and safety of 

an updated bathing room- something we all take for granted in our own daily lives. 

   

This proposal requests $1,000 to help cover the cost of this amazing event, specifically for the 

advertising and print materials.  Not only does this advertising promote our event, but it will 

also help promote the amazing businesses of our greater Brookings-Harbor area who support 

this great cause.   

 

Since 1969, we have been the only not for profit 501 (c) (3) skilled nursing facility providing 

senior care and services to residents of Curry County.  For many years, we have provided well 

over $250,000 in exceptional health care services without payment and we look forward to 

continuing to doing that with your help.   

 

Thank you for considering our request. I look forward to discussing this with you further in 

greater detail. 

 

Best,  

 

 

Kristin Villavicencio, Community Relations Director 

1 Park Ave.       

Brookings, OR 97415      

(541) 469-3111 xt. 46914 

kvillavi@good-sam.com 

 





 

































DENNETT CONSULTING GROUP 

2016 OREGON ROAD ADVENTURES (DCG 2-16)  
AMERICAN ROAD MAGAZINE COOPERATIVES 

 

 
We keep creating these campaigns using American Road Magazine because they work! The magazine is 

one of those hidden gems for reaching consumers that love road trips, and the numbers prove it:  

100% of their 70,000 readers take a vacation trip every year. 

52% take 7+ vacation trips every year! 

78% of readers are baby boomers and seniors 
45% have incomes of $75,000 or more 
 

This unique heritage tourism magazine has been one DCG’s top cooperative 

programs and lead generators for five years. Plus they have an outstanding social 

media program that will make your social media efforts grow.  

OREGON ROAD ADVENTURES CAMPAIGN – You will be one of 

four businesses featured in a full-page color ad, with a supporting 

social media campaign with your own online tour itinerary (map) to 

promote a road trip to your special part of Oregon. Ad production is 

included in the cost.  

SUMMER 2015 – SOLD OUT 
WINTER 2015 – SOLD OUT 
SPRING 2016 – SOLD OUT 
 
AUTUMN 2016 – THREE SPACES AVAILABLE 
SPRING 2017 – FOUR SPACES AVAILABLE 
SUMMER 2017 – FOUR SPACES AVAILABLE  
 

 
 Exposure in a full page color ad – Ad Production Included. You will be one of four businesses 

featured in a page dominant ad.  
 

 Your online tour itinerary (PDF) on the American Road website for THREE MONTHS. 
Promoting 24/7 a road trip to your special part of Oregon! 

 
 A multi-month social media campaign with detailed monthly reports from American Road. 

To drive people to your itinerary and website. 

 
 Monthly leads from American Road for you to use to generate direct sales!  

Past partners have reported more than 10,000 leads (clicks, downloads, leads) from American Road. 

YOUR COST: $862 
TO SIGN UP OR ASK QUESTIONS – JUST EMAIL MARK DENNETT: Mark@dennettgroup.com 
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