
City of Brookings 

MEETING AGENDA 
 
 

TOURISM PROMOTION ADVISORY COMMITTEE 
Thursday, August 18, 2016 - 4:00pm 

City Hall Council Chambers, 898 Elk Drive, Brookings, OR 

 

1. Roll Call  

2. Approval of Minutes 

a. July 28, 2016 

3. Public Comments 

4. Action Items 

a. Coastal Christmas in Brookings Event Proposal – Kathy Breshears 

b. Raining Cats & Dogs Event Proposal – Keffe Dillon 

c. Oktoberfest Event Proposal – Alex Carr-Fredericks 

d. Wild Rivers Music Festival Evaluation Report – Scott Graves 

e. Beat the Brewers Evaluation Report – Mike Fredericks 

f. Oregon Coast Magazine Print Advertising 

g. American Road Magazine Print Advertising 

h. Fun on 101 Event Proposal, KOBI Digital Advertising, 101 Things to Do Advertising,  
Curry Coastal Pilot Mobile Advertising – matters tabled from previous meeting 

5. Informational Items 

a. Budget and Internet Hit Info 

6. Schedule Next Meeting 

7. Adjournment 

 

All public comments and presentations are limited to 10 minutes.  All public meetings held in 
accessible locations.  Auxiliary aids provided upon request with advance notification.  Please 
contact 469-1103 if you have any questions regarding this notice. 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 

Thursday – July 28, 2016 
 

CALL TO ORDER 
Meeting called to order at 4:00 PM 
 
1.  ROLL CALL 
Present:  Committee members Angela Christian, Candice Michel, Mary Geyer, Bob Pieper, Skip 
Watwood, and Chair Tim Patterson   
Also present:  Gary Milliman, City Manager, Martha Rice, City Attorney  
 
Introduction of new committee member Angela Christian 
 
2. APPROVAL OF MINUTES – 

a. Meeting of May 19, 2016 held without a quorum, meeting held informally. 
b. Motion made by Candice Michel to approve the minutes of June 16, 2016, motion 

seconded by Mary Geyer and Committee voted; the motion carried unanimously. 
 
3. PUBLIC COMMENT  

a. Chrissy Perry Cooper of the Port of Brookings Harbor presented information on events she is 
working on to bring to the area during the off season.  Advised that Pacific Coast Trolley, a 
trolley bus transport service has applied for a business license to provide transportation service 
to the community.  The trolley would operate during special events between the port and the 
City to alleviate parking problems in the port and bring people to downtown Brookings; during 
special events they would not charge riders.  They also plan to operate the trolley daily regularly 
throughout the area, when riders would be charged.  They eventually plan to have three buses 
including a tour bus running to the Trees of Mystery in Klamath to Pre-Historic Gardens, near 
Port Orford.  Trolley will be operating for the Pirate Festival.  She is also developing a new 
tourism website to promote local businesses and community events that is easily accessible to 
tourists.  She is willing to work with the GO Wild app organizers and they may be able to 
collaborate on that project. 
 

4. ACTION ITEMS  
a. Election of Chair and Vice Chair -  Motion made by Candice Michel to elect Tim 

Patterson as chair until January 2017 meeting, motion seconded by Skip Watwood 
and Committee voted; the motion carried unanimously.  Motion made by Candice 
Michel to elect Skip Watwood as vice chair until January 2017 meeting, motion 
seconded by Bob Pieper and Committee voted; the motion carried unanimously. 
 

b. Public Meeting Laws – City Attorney Martha Rice & City Manager Gary Milliman – City 
Attorney Martha Rice presented a briefing concerning Public Meeting Laws and commissioners 
received a handout detailing commissioner’s responsibilities to follow open public meeting rules 
and requirements for the Commission and any subcommittees.   

c. Oregon Coast Visitors Association (OCVA) – Introduction of Dave Lacey, new local OCVA 
Destination Coordinator.  OCVA is the coastal regional group of Travel Oregon and provides 
tourists with local business advertising.  Businesses can be members with paid advertising, 
photos and maps or have a free courtesy listing with just text.  

d. 2nd Annual Vet’s Fest Event Proposal – Jim Newman presented event proposal for Vet Fest, 
including the Women’s Veteran Ceremony on Friday, August 26th.   They have out of area 
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advertising planned, a concert and are expecting @600 people.  They are requesting $3000 in 
funds to cover costs, and Jim indicated he is open to a grant/loan.  Committee discussed further 
agenda items before returning to discuss this item.  Motion made by Candice Michel to 
grant $1000 to Vet Fest and loan $2000, motion seconded by Mary Geyer and 
Committee voted; the motion carried unanimously. 
 

e. Fun on 101 Event Proposal – Tammy Tanner, owner of Feather Your Nest, presented “Fun 
on 101” event proposal and explained event idea to have downtown business owners piggy 
back on port/community events to bring customers to downtown businesses, hoping to start 
with upcoming Slammin Salmon.  They would like to have funding to purchase feather flags that 
say “FUN ON 101” that they would put out during events to bring traffic to downtown and shop.    
Skip commented this is not a specific event.  Committee agreed circulating people from the port 
to downtown businesses would give more variety of things to do for people.  Mary wanted a 
more cohesive plan and ideas and/or activities that the committee were planning to organize 
during port events and a commitment from the merchants.  Matter tabled until next meeting.   

f. KOBI Digital Advertising – Judy Luker and Connie of KOBI presented digital media 
advertising information that can target specific visitors to the area.  They have a team that can 
design a banner ad or one can be submitted, can also use previous ads they or others have 
created.  Matter tabled. 

g. 101 Things to Do Print Advertising – Carlton Nielsen presented information on their 
publication and the demographics they reach, indicating their main audience is picking up the 
publication as they travel on I-5.  Advertising with them also includes a posting on their website 
with photo, description and video links available, with municipalities receiving a 20% discount.  
Publication printed in October for the year.  Matter tabled. 

h. Curry Coastal Pilot Mobile Advertising – Cheri Griffith presented proposal to encourage 
City to participate on the Go Wild Rivers Coast GO app that features events, social links, photos 
and videos.  They are trying to expand content with local event/area information. Matter tabled. 

5.  INFORMATIONAL ITEMS 
a. Budget and Internet Hit Info - Budget and Internet Hit Info – reviewed budget funds. 

6.  SCHEDULE NEXT MEETING – Next meeting scheduled for Thursday, August 18th at 4 pm.  

7.  ADJOURNMENT - no further business before the Committee, the meeting adjourned at 6:25 pm.   
 
Respectfully submitted, 
 
 

 

____________________________ 
Tim Patterson, Chair 
(approved at __August 18, 2016_ meeting) 
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City of Brookings  
898 Elk Drive, Brookings, OR 97415      

(541) 469-1102   Fax (541) 469-3650      
 

Tourism Promotion Special Event Program 
Event Evaluation Report Form 

Within three (3) months of completing the event, the following information 
 must be provided and returned to Lauri in Visitor Center.  

 

Event Title:  Completion Date:  

Contact Person:  Phone:  
Amount 
Awarded $   
 

 

1. How was the funding used?  (Examples:  “Purchase flyers - $__,” or “Purchase advertising in [name of 
publication] - $___.  Detailed receipts are not required). 
 
 
 
 
 
 
 
 
 
 
 
 

2. How many people attended the event (participation/spectators)?  Approximately how many of these 
were from outside Curry County?  Include results as defined in Applicant’s proposed methodology. 
 

 
 
 
 
 
  
 
 
 
 
 
Note:  Failure to submit this report to the City within the allotted time (three months from approved event 
completion) will eliminate your organization from future consideration for funding under this program. 
 
Signed:______________________________________________________ Dated:_____________________        
 
Organization: ___________________________________________________________________________ 

 

Wild Rivers Music Festival July 2, 2016

Scott Graves 541-373-03727

4,000 

The funding was used to cover some of the required downpayments for the fea-
tured bands ($2,000) and toward purchase of print and radio advertising in South-
ern Oregon and Northern California ($2,000).

While attendance varied throughout the day, we estimate a total of 525 pay-
ing customers. Based on online ticket sales and verbal survey of people during 
the event, we estimate that 60 percent of the attendees were from outside Curry 
County. More than half of that 60 percent came from from Rogue Valley area. 
Other attendees came from cities such as Eureka/Arcata, Coos Bay and Eugene.

August 12, 2016

Stagelights Musical Arts Community















DENNETT CONSULTING GROUP 

2016 OREGON ROAD ADVENTURES (DCG 2-16)  
AMERICAN ROAD MAGAZINE COOPERATIVES 

 

 
We keep creating these campaigns using American Road Magazine because they work! The magazine is 

one of those hidden gems for reaching consumers that love road trips, and the numbers prove it:  

100% of their 70,000 readers take a vacation trip every year. 

52% take 7+ vacation trips every year! 

78% of readers are baby boomers and seniors 
45% have incomes of $75,000 or more 
 

This unique heritage tourism magazine has been one DCG’s top cooperative 

programs and lead generators for five years. Plus they have an outstanding social 

media program that will make your social media efforts grow.  

OREGON ROAD ADVENTURES CAMPAIGN – You will be one of 

four businesses featured in a full-page color ad, with a supporting 

social media campaign with your own online tour itinerary (map) to 

promote a road trip to your special part of Oregon. Ad production is 

included in the cost.  

SUMMER 2015 – SOLD OUT 
WINTER 2015 – SOLD OUT 
SPRING 2016 – SOLD OUT 
 
AUTUMN 2016 – THREE SPACES AVAILABLE 
SPRING 2017 – FOUR SPACES AVAILABLE 
SUMMER 2017 – FOUR SPACES AVAILABLE  
 

 
 Exposure in a full page color ad – Ad Production Included. You will be one of four businesses 

featured in a page dominant ad.  
 

 Your online tour itinerary (PDF) on the American Road website for THREE MONTHS. 
Promoting 24/7 a road trip to your special part of Oregon! 

 
 A multi-month social media campaign with detailed monthly reports from American Road. 

To drive people to your itinerary and website. 

 
 Monthly leads from American Road for you to use to generate direct sales!  

Past partners have reported more than 10,000 leads (clicks, downloads, leads) from American Road. 

YOUR COST: $862 
TO SIGN UP OR ASK QUESTIONS – JUST EMAIL MARK DENNETT: Mark@dennettgroup.com 
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