
City of Brookings 

MEETING AGENDA 
 
 

TOURISM PROMOTION ADVISORY COMMITTEE 
Thursday, May 19, 2016 - 4:00pm 

City Hall Council Chambers, 898 Elk Drive, Brookings, OR 

 

1. Roll Call  

2. Approval of Minutes 

a. April 21, 2016 

3. Public Comments 

4. Action Items 

a. Election of Chair & Vice Chair 
b. AMF September Concerts Event Proposal – tabled from last meeting 
c. American Road Magazine - updated stat results & Summer/Autumn Advertising 
d. Mile x Mile Advertising – tabled from last meeting 
e. Dining Video RFP 
 

5. Informational Items 

a. Budget and Internet Hit Info 

6. Schedule Next Meeting 

7. Adjournment 

 

All public comments and presentations are limited to 10 minutes.  All public meetings held in 
accessible locations.  Auxiliary aids provided upon request with advance notification.  Please 
contact 469-1103 if you have any questions regarding this notice. 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 

Thursday – April 21, 2016 
 

CALL TO ORDER 
Meeting called to order at 4:08 PM 
 
1.  ROLL CALL 
Present:  Committee members Candice Michel, Bob Pieper, Skip Watwood and Chair Tim Patterson   
Absent:   Committee member Chuck Costello 
Also present:  Lauri Ziemer, City Administrative Assistant  
 
2. APPROVAL OF MINUTES – Motion made to approve the minutes of March 17, 2016; 
motion seconded and Committee voted; the motion carried unanimously. 
 
3. PUBLIC COMMENT  
Chrissy Cooper, Port Event Coordinator advised that she is working with Travel Oregon/Cycle Oregon 
on a campaign to encourage bikers to the area and will be submitting more information to the 
committee for possible TPAC participation.  Committee discussed purchasing event tents for off season 
events and contact be made with Barbara Ciarmello to review information she had collected previously. 
 
 4. ACTION ITEMS 

a. AMF September Concerts Event Proposal – Dave Miesner, AMF Director presented 
information on the upcoming AMF concert season and their event proposal for funds to assist in 
covering costs for three concerts in September.  Typically concerts end in early September, they 
would like to have concerts through September to encourage tourism and take advantage of the 
Fall weather and the bandshell.  Committee did not believe September was off season but were 
supportive of the proposal.  Suggested that Gary write a motion that City Council provide the 
funds to support the event.  Matter tabled until next meeting.  
 

b. Mile x Mile Advertising – Committee reviewed the recent American Road magazine print ad 
and requested that the stats from that ad be provided to them at the next meeting before 
deciding to contract for another print ad.  Matter tabled until next meeting. 

 
5.  INFORMATIONAL ITEMS 

a. City Council action - Lauri Ziemer advised of the actions on items forwarded to City Council 
from TPAC, including that City Council only funded the TPAC portion of $2462 for Natures 
Coastal Holidays Avenue of Arches; that the at the Dining Video RFP was approved by City 
Council and RFP’s were due April 22nd.  The RFP’s will be reviewed at the next TPAC meeting; 
and that the City Council approved the TPAC Residual Use Policy Ordinance. 

b. Budget and Internet Hit Info – reviewed expenses and remaining funds.   

6.  SCHEDULE NEXT MEETING - Next meeting scheduled for May 19th at 4:00 pm.   
 
7.  ADJOURNMENT - no further business before the Committee, the meeting adjourned at 5:32 pm.   
 
Respectfully submitted, 
 
 

____________________________ 
Tim Patterson, Chair 
(approved at __May 19, 2016_, meeting) 



  Exhibit B 

Event Title: 
American Music Festival (AMF)  
September Sunday Concerts Amount Requested     $ 2,500 

Event Description: Sunday Summer afternoon concerts in Azalea Park scheduled in September   

Event Dates: September 11th, September 18th, and September 25th
 

Location: Azalea Park Bandshell Location secured? Yes     No   

Event Goals:  

We want to take advantage of the typically beautiful weather in fall and extend our concert season to 
include more Sunday summer concerts in September which would encourage fall tourists for the 
weekends.  Concert goers plan trips to Brookings from Medford, Redding, Eureka, Eugene, Klamath 
Falls, Reno, Portland and farther to hear music/bands they follow and like to see perform.  One reason 
they come to Brookings concerts…..we are a free event they can afford on their weekend visiting 
budget allowing them to spend money in local motels and restaurants. 
 

Please explain how this  event will be sustained after the first year: 

We seek sponsors from local businesses and grants yearly.  Any income leftover is banked for the next 
year’s concerts.  

Sponsors/Investors: 
 

This years’ list of 2016 sponsors for the AMF season attached.  This year we have enough sponsors to 
cover the concerts scheduled from June thru August. 

Budget 

                                     Income for September                                                Expenses for September 

Season Grants/ 
Sponsorships $             Band Costs $        4,200        

Admissions $                    Insurance $            

Concessions  $                  Advertising $  

Donations $           1,200  
Concert 

 Programs/Surveys $             50  

 $   $  

TOTAL $           1,200  TOTAL $       4,250  

Methodology for evaluating events success in terms of bringing visitors to the Brookings area: 
 

Every concert we pass out surveys to concert goers and ask how they liked the band and their home zip 

code to determine how many are out of area guests and where they are coming from.  Directors mingle 

extensively with the crowd to hear suggestions and remarks and have heard many times that the 

concert season should be extended. 

Contact Person: Dave Miesner, AMF Director Phone:  

Organization: AMF Address: PO Box 1737, Brookings, OR  97415 

If more space is required please attach additional pages 



    

   American Music Festival  (AMF) 

       Under the auspices of BACA 
       (Brookings Area Council for the Arts) 
       P.O. Box 1737 
       Brookings, OR 97415 
       Tax ID #93-0897520 
 

April 1, 2016 
 
 
 
 
 

 
 
Dear TPAC: 
 
Summer is around the corner and Fall will be soon behind.  The American Music Festival (AMF) 
is busy planning for those long and usually warm Sunday afternoons in Azalea Park and this 
year AMF is extending their concert season thru the month of September.  We want to take 
advantage of our typically beautiful fall weather and encourage visitors with one more thing to 
put on their list to do while visiting our area, which means they may stay an extra day or two. 
 
AMF has been providing summer concerts since 1995.  Every year we seek out sponsors and 
grants to support our goal of bringing quality bands that appeal to local and visiting audiences on 
a wide spectrum including age, musical tastes, genres and styles.  Some years we have greater 
sponsorship than others and this year is one of those other years.  We hope to have funds to 
cover five to six concerts during the summer, but need additional funding for the fall concerts. 
 
Last summer we had a fantastic concert season, with a record number of crowds attending.  We 
brought in bands that have set a very high standard for us to continue.  To do that we need 
support to attract quality bands with a high performance level that everyone wants to spend a 
warm fall afternoon listening to.  We also want to engage bands that visitors travel to Brookings 
and spend the weekend to see.  Perhaps you have noticed an increase in visitors in the area on 
concert weekends; concert goers are planning trips to Brookings from Medford, Redding, 
Eureka, Eugene and farther to hear music/bands they follow and they like to see perform. One 
reason they come to Brookings concerts…..we are a free event they can afford on their weekend 
visiting budget allowing them to spend money in local motels and restaurants. 
 
We hope you see the value in supporting this ever popular event and are able to help us extend 
our AMF concert season.   
 
Sincerely 
 

AMF Directors 
 
 
 
 





Hi Lauri, 

 Below you'll find the description of the Clickmeter reporting system that explains what it provides: 

EXPANDED DIGITAL ANALYTICS 

Clickmeter gives us the ability to provide you with detailed analytics reports. These reports include: 

1) The number of clicks. 

2) Identification of unique human clicks (UC), non-unique/repeat human clicks (NUC), and computer 
generated (bot) activity. By tallying the unique and non-unique activity you obtain the actual human 
activity generated from your campaign. 

Since your campaign started you've had: 
Itinerary downloads: 
Unique: 299 
Non-unique:113 
Total Human downloads: 412: 
  
Clicks to home page: 
Unique: 203 
Non-Unique: 17 
Total Human clicks: 220 
  
Clicks to events page: 
Unique: 226 
Non-Unique: 31 
Total Human clicks: 257 
 
A clickmeter example key is attached to this email as well to assist you in explaining the report to your 
committee. If you want to schedule a short phone meeting to answer other questions I'm happy to do so. 
With the clickmeter results and your opt-in leads your campaign is already well under $1/response. 
Congratulations on a great campaign! Please let me know if you have any questions. 
 
Best, 
Becky Repp 
becky@americanroadmagazine.com 
American Road magazine 

1-877-285-5434 x1 
Make memories to last a lifetime—explore America's back roads! 
 

 

On Thu, May 12, 2016 at 7:01 PM, Lauri Ziemer <lziemer@brookings.or.us> wrote: 

Hi Becky – thanks for your quick responses, appreciate your help.  Could you please just let me know what UC, NCU 

and BOT stand for and also if possible a simple explanation of how to explain the statistics to our committee.  

Thanks so much for any help! 

 Lauri Ziemer 

Public Works | Dev. Services 

https://americanroadmagazine.com:2096/cpsess4333513547/3rdparty/squirrelmail/src/compose.php?send_to=becky%40americanroadmagazine.com
tel:1-877-285-5434%20x1
mailto:lziemer@brookings.or.us






CITY OF BROOKINGS 
 

TTOOUURRIISSMM  PPRROOMMOOTTIIOONN  AADDVVIISSOORRYY  CCOOMMMMIITTTTEEEE   

AAGGEENNDDAA  RREEPPOORRTT  
 

Meeting Date:          May 19, 2016 

 

 

 ________________________________           
Signature (submitted by) 

Originating Dept:    City Manager _____________________________________________

City Manager Approval 

 

 

Subject:  Dining Video Request for Proposals (RFP) Review 

 

 

Recommended Motion:  Motion to recommend contracting with ____ for dining video. 

 

 

Financial Impact:  $2,500.00 

 

 

Background/Discussion:  A Dining Video RFP was sent to previous submitters of videos for the 

City website with submittals due April 22, 2016.  Two proposals were received, one from Xplore 

Film LLC (Tony and Terri-Lynn Kalhagen) and one from Eunice Chiweshe Goldstein, who 

responded to the City’s advertisement.  Both proposals are attached for committees review.  The 

committee is requested to review the proposals and make a recommendation to the City Council.  

 

 

Attachments: 

a. Xplore Dining RFP 

b. Eunice Chiweshe Goldstein Dining RFP                      
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REQUEST FOR PROPOSALS 
 

CITY OF BROOKINGS 

DINING PROMOTIONAL VIDEO 
 
 

Background 

The City of Brookings (City) levies a Transient Room Tax on guests of City lodging 
establishments for the purpose of providing funding for tourism marketing and promotion.  
The City, through its Tourism Promotion Advisory Committee, desires to solicit services for a 

dining promotional video to better serve the City’s tourism community.     
 
Submission Deadline 

To be considered, the respondent must submit three (3) copies of the proposal containing the 
requested information in an envelope clearly marked: “Dining Promotional Video”. 
 

In person or by regular mail to: Gary Milliman, City Manager 
     City of Brookings Tourism 
     898 Elk Drive 

     Brookings, OR 97415 
 

Email:  gmilliman@brookings.or.us 
 

Submittals must be received at City Hall, 898 Elk Drive, Brookings, OR 97415, no later than 
4:30 PM, April 22, 2016.  Incomplete submittals, or submittals received after the specified 
deadline, will not be considered.   

 
Project Description 

The City seeks through this Request for Proposals (RFP) to enter into a contract with an 
individual, company, or organization to develop a new promotional video highlighting dining 
opportunities in the Brookings Harbor area.   

 
Scope of Work /Deliverables 
1. Develop a 15-20 minute video featuring dining and evening activities with a theme of 

“here is why you would come and spend an evening in Brookings”.  

2. Format video for City website integration and stand-alone marketing on You Tube. 
 

Note: The individual, company, or organization may not necessarily have to prepare the graphics, 
design, photography, etc. needed for the deliverables themselves.  They may, as part of their 
proposal, include the cost of coordinating with outside vendors to prepare the final products. 

 
Budget 
The budget for this service is $2,500. 

 
 

 
 

mailto:gmilliman@brookings.or.us
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Process 
The City will consider proposals from all interested parties presenting the requested 
information and otherwise demonstrating the qualifications necessary to manage and execute 

the desired services.  All proposals will be reviewed by the City’s Tourism Promotion Advisory 
Committee.  
 

Proposals will be evaluated based upon qualifications and an evaluation of the concept. 

 
Proposal Requirements 

The proposal will be concise, well organized and demonstrate the qualifications and 
experience necessary to complete this project.  The proposal must include the following: 
 

1. Examples of the desired professional marketing and/or promotional services as outlined 

under the Scope of Work.  Each example should provide some insight into how the 
campaign/collateral/message was developed and implemented.   
 

2. A minimum of three professional references for similar work provided by the 
respondent within the past five years is desired.  Please include current contact name, 
company or organization, and contact info (current phone, email and address). 
 

3. A complete resume of each person named in the proposal. 
 

4. A cost proposal. 
 

5. A narrative concept of the proposed video 

 
Right to Reject All Proposals 
The City reserves the right to accept, reject, withdraw, or amend any and/or all proposals, or 

any component part thereof, deemed to be in the best interest of the City or in the best 
interest of the desired outcome.  All costs incurred in the preparation and presentation of a 
response to this RFP, in the submission of additional information, and/or in any other aspect 

of a proposal prior to the award of a written contract shall be the sole responsibility of the 
respondent/proposer.  The City also reserves the right to request additional information or 
clarification from all respondents/proposers until a contract for the desired services is offered 

to one or more respondents. 
 

Once submitted, the proposal and supporting materials become public documents and 
become the property of the City of Brookings. 
 

Insurance Requirements 
Respondent will be required to enter into a professional services contract with the City and 
provide insurance as specified therein.  

 
Questions 
Questions related to this request for proposals should be directed to Gary Milliman, City 

Manager; 541-469-1101; gmilliman@brookings.or.us 
 
 

mailto:jfritts@goldbeachoregon.gov






















2
0

1
5

-1
6

O
p

e
ratin

g

Su
p

p
lie

s

Train
in

g &

 Trave
l

3
2

-1
0

-6
0

3
0

3
2

-1
0

-6
1

2
0

B
U

D
G

ETED
$

3
1

,3
8

1
$

1
,0

0
0

$
5

0
0

Ju
ly

(5
,0

0
0

)
$

            
 C

o
astal C

h
ristm

as - D
ec

-
$

                       
-

$
                  

(3
,5

1
0

)
$

            
 N

atu
res C

o
astal H

o
lid

ay B
ells - D

ec

(3
,5

0
0

)
$

            
 O

kto
b

er Fest - O
ct

A
u

gu
st

(5
3

)
$

                  
 V

C
 R

estro
o

m
s

-
$

                       
-

$
                  

Sep
tem

b
er

(1
,0

0
0

)
$

            
 W

R
 C

o
ast H

o
m

e Sch
o

o
l C

o
n

feren
ce - O

ct
(2

2
)

$
                   

-
$

                  

O
cto

b
er

-
$

                      
-

$
                       

-
$

                  

N
o

vem
b

er
-

$
                      

-
$

                       
-

$
                  

D
ecem

b
er

-
$

                      
-

$
                       

-
$

                  

Jan
u

ary
(4

,0
0

0
)

$
            

 W
ild

 R
ivers Festival - Ju

ly - LO
A

N
-

$
                       

-
$

                  

(4
5

0
)

$
                

 C
u

rry C
o

. C
ru

isers - M
ay

Feb
ru

ary
(2

,5
0

0
)

$
            

C
u

rry C
o

ast C
o

m
m

u
n

ity R
ad

io
-

$
                       

-
$

                       

A
p

ril
(3

,0
0

0
)

$
            

Zw
erkle R

u
n

 - A
p

ril - LO
A

N
 

-
$

                       
-

$
                       

(5
0

0
)

$
                

X
p

lo
re - O

R
 Lifestyles A

d
-

$
                       

-
$

                       

(2
,2

4
4

)
$

            
O

rego
n

 C
o

ast M
agazin

e
-

$
                       

-
$

                       

(9
4

3
)

$
                

A
m

erican
 R

o
ad

 M
agazin

e A
d

vertisin
g

-
$

                       
-

$
                       

M
ay

-
$

                      
-

$
                       

-
$

                       

Ju
n

e

*P
en

d
in

g 

A
llo

cated
 Fu

n
d

s
(3

,6
3

6
)

$
            

see b
reakd

o
w

n
 b

elo
w

 R
EM

A
IN

IN
G

 

FU
N

D
S 

$
1

,0
4

4
 $

            9
7

8
 

5
0

0
$

            

(1
,1

2
2

.0
0

)
$

       

2
,5

0
0

$
              

 D
in

in
g P

ro
m

o
tio

n
 V

id
eo

 ap
p

ro
ved

 1
/2

0
1

6
 - co

n
tract p

en
d

in
g

2
,2

5
8

$
              

 B
H

H
S C

TE P
ro

gram
 D

ro
n

e ap
p

ro
ved

 1
/2

0
1

6
 - co

n
tract p

en
d

in
g

3
,6

3
6

.0
0

$
        

2
0

1
6

-1
7

 B
u

d
get

2
,3

6
3

.0
0

$
        

N
atu

res C
o

astal H
o

lid
ay A

rch
es - 7

/1
/1

6
 B

u
d

get

C
o

n
tract

Se
rvice

s

3
2

-1
0

-6
0

9
0

TP
A

C
 EX

P
EN

SES FY
 2

0
1

5
-1

6

 2
0

1
5

-1
6

 B
u

d
get

*P
en

d
in

g 

A
llo

cated

 Fu
n

d
s n

o
t yet 

fu
n

d
ed

: 

P
o

rt to
 p

ay 5
0

%
 O

R
 C

o
ast M

ag A
d

  $
2

2
4

4



Y
o

u
Tu

b
e V

id
eo

s
P

o
ste

d
P

revio
u

s
V

IEW
S

To
tal

A
p

p
le B

o
x V

id
eo

s
4

/2
1

/1
4

To
ta

l
1

1
/1

2
/1

5
1

2
/1

0
/1

5
1

/1
3

/1
6

2
/1

2
/1

6
3

/9
/1

6
4

/1
4

/1
6

5
/1

2
/1

6
V

ie
w

s

G
reat P

lace to
 Live 

2
4
4
1

6
4

9
8

1
0

1
1

2
4

1
7

4
1

6
6

1
5

4
3

,3
2

2

G
reat P

lace to
 V

isit
6
6
4

2
4

3
2

3
0

2
0

8
2

4
0

3
9

9
3

1

G
reat P

lace to
 G

o
 C

am
p

in
g

5
8
3

5
6

2
3

2
4

2
8

3
5

2
1

3
9

8
0

9

G
reat P

lace fo
r a R

o
m

an
tic G

etaw
ay

5
8
0

2
6

2
3

2
3

4
1

6
9

3
4

3
9

8
3

5

G
reat P

lace to
 B

rin
g Yo

u
r Fam

ily
4
9
3

1
0

1
5

1
5

1
7

1
7

2
1

2
9

6
1

7

K
O

B
I V

id
eo

s
1

1
/8

/1
4

Fam
ily W

eeken
d

4
4
5

2
0

1
7

2
1

1
7

4
0

1
5

5
3

9

R
o

m
an

tic W
ee

ken
d

4
3
9

6
1

5
1

4
1

3
1

9
6

9
2

2
5

9
7

O
reg

o
n

 Lifestyles 
1

1
/2

1
/1

4

B
ro

o
kin

gs Ep
iso

d
e

1
9
0

6
8

2
2

1
3

2
5

2
4

3
2

3
2

0

B
o

ard
m

an
 State P

ark
4

/2
5

/1
6

9
7

9
7

V
ie

w
 To

tals A
ll V

id
eo

s
5
8
3
5

2
1

2
2

3
1

2
5

0
2

7
3

4
2

5
3

7
5

7
,6

0
1

B
ro

o
kin

gs Lifestyle view
s (n

o
t o

n
 C

ity ch
an

n
el)

1
2
0
6
0

9
7

1
5

7
5

6
6

1
5

1
4

1
0

1
1

5
9

5
4

9
7

1
6

,8
8

4

G
reat P

lace
 fo

r R
o

m
an

tic G
e

taw
ay

V
iew

s
2
5
0
3
5

6
9

1
8

1
5

8
2

5
3

5
0

9
1

2
2

5
9

7
9

4
3

3
,6

8
6

V
ie

w
s o

n
 face

b
o

o
k

Sh
a
res

1
2
6
9

1
8

0
0

7
1

5
4

1
7

2
1

,4
9

4

Likes
2
5
2

4
5

0
2

1
2

6
0

3
0

8

Sam
u

el H
. B

o
ard

m
an

 V
id

eo
 

V
iew

s
1

9
,6

0
4

1
9

,6
0

4

V
ie

w
s o

n
 face

b
o

o
k

Sh
a
res

6
1

0
6

1
0

Likes
2

6
5

2
6

5




